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Profitability and Capital Allocation 

•
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Subscriptions Growth

•

Platform revenue increase; Products revenue decrease
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Active Users → 

90-Day Engaged Users → 

Paid Subscribers → 

Platform ARPU → 
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2.7M 2.8M

Q1 2023 Q1 2024

3.7M 3.5M

Q1 2023 Q1 2024

5.94M 5.95M

Q1 2023 Q1 2024
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•
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Total Gross Margin
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% = % of total revenue
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$57M$281.7M

$300.0M

$10.8M

$50M
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Expect paid subscribers and subscription revenue to grow slightly for FY24 

but do not expect total company Q2 revenue growth; possible decline YoY 

for FY24.

Continue deeper promotions and comprehensive marketing on 

Connected Machines in 2024.

A&M sales pressure continues. 

Expect FY24 Operating Margin similar to FY23.

Expect 1H vs 2H revenue seasonality similar to 2023.

Committed to long-term annual operating margin targets of 15%-19%.
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